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DIGITAL VACANCIES CONTINUING TO RISE, BUT BIG PHARMA STILL THE 
DOMINATING FORCE

The landscape of digital is changing across the world and it is well known amongst the industry’s 
top professionals that pharma has lacked the freedom within the digital space when compared 
to its consumer siblings. However, that has produced an acceptance of the noti on that more can 
be done and that the ‘innovati ve’ aspect of the science that drives the industry does not always 
translate into the engagement piece with the end targets.

Although with the rise of digital sales and creati on of app or ‘online community’ based involvement, companies are able to 
navigate much closer to the HCP’s and engage with pati ents bett er than ever before; even if that means skilfully navigati ng 
through the regulati ons and red tape that gives the consumer health markets the upper hand. 

As the requirement for technology and digital services increases, so do the channels in which the sector market through and 
the engagement of those targeted; this has in turn driven structural changes across various organisati ons and allowed for 
new career paths & skill sets.

When our commercial desk was fi rst set up back in 2013, it was likely to be the brand teams who were responsible for the 
digital aspects within brand plans and were oft en expected to have the relevant multi -channel att ributes. Nowadays though – 
whilst the brand team maintains ownership over the plans - there is a requirement for far more specifi c excellence teams 
specialising in multi -channel, commercial, launch, digital (etc.) which oft en takes responsibility for individual aspects of the 
multi -channel or pati ent/digital engagement strategies. You’ll see from the data below that the fi rst half of 2020 saw digital 
marketi ng vacancies increase by over 26% against the same period last year.

Although there is a long way to go sti ll, digital capabiliti es in the pharmaceuti cal and biotech world have evolved year on 
year and many of the larger players are far more open to considering digital specialists from outside of the industry. For 
instance GSK and J&J saw digital vacancies grow 66% & 99% respecti vely, and it’s digital marketi ng where we oft en see much 
more interest in candidates from non-healthcare innovati ve markets such as Fintech for example, which adds a diff erent 
perspecti ve.

As a result, it will come as no surprise to many that digital roles are increasing year on year or that pharma is sti ll dominati 
ng; contributi ng a whopping 83% of digital roles in 2019. Although sizeable, that fi gure has sti ll lost 5.4% Vs 2018 to the ever-
growing biotech industry, as the general landscape of drugs seems to be moving more toward your specialist, niche products 
biotech’s are so oft en behind. Niche products - parti cularly those aimed at orphan diseases - can oft en heavily rely on HCP 
engagement/educati on at an earlier stage in the build up to launch, this means a growth in the use of specifi c platf orms and 
the multi -channel specialists to manage those.

It is of litt le surprise therefore that the CRO industry has seen no change, holding it’s place with just over 3% of digital 
vacancies two years running. In future, they could well be the fi rst to properly get to grips with the benefi ts of A.I, but in the 
digital world where pharma and biotech are taking more of a pati ent-centric approach, it appears as if they will only conti nue 
to drive further investment here. 
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Overview
Across Europe digital marketers are in increased 
demand in the sector, with volumes of vacancies up, 
despite the COVID-19 crisis. This can be seen especially 
when comparing the volume of digital vacancies from 
the fi rst half of last year, to the fi rst half of this year, 
where in H1 2019 there were 268 digital vacancies, 
compared to 339 in H1 2020. Indeed when comparing 
the monthly average of digital vacancies in 2020 so far 
we can see acti vity is up 11% on last year, despite a 
parti cularly acti ve period in Q4 in the run up to winter.

The other stati sti c which is noteworthy is that an 
increasing proporti on of the marketi ng vacancies 
in pharmaceuti cals companies are for digital roles. 
This trend has been a gradual one over ti me, but for 
example, when we compare Q1 2018, we see 9.4% of 
marketi ng roles were digital, whereas by Q2 2020, this 
had risen to 13.7%.

Analysing acti vity by country, the UK conti nues to have 
the largest proporti on of digital vacancies, with 20% of 
the posted roles. It is worth noti ng though that this is 
down from 21% in 2018. Out of the remaining top fi ve 
countries in terms of total digital vacancies, we see the 
following:

Germany has retained a consistent share of 17% over 
the period. Similarly France has also had a steady share 
of 10-11% since 2018. In contrast, there has been a 
signifi cant drop in share in Switzerland, from 13.5% 
in 2018 to 8.5% this year, where Poland has seen the 
biggest uplift , with the share of digital vacancies up 
from 4% in 2018 to 8% this year.
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Spotlight by Country

When analysing the quarterly acti vity by country, 
we see that this year while in Q1 there was 
a period when the leading country for digital 
vacancies was Germany, vacancies hit record 
levels in Q2 in the UK, despite the COVID-19 crisis. 

Similarly we see the surge in acti vity in Poland 
in 2020 with three ti mes as many vacancies this 
year, compared to last. 

What also makes Poland disti ncti ve from other 
European countries is the percentage of digital 
roles as a proporti on of all marketi ng vacancies 
this year. Put another way, in 2019, 12% of 
marketi ng roles in Poland were digital, by 2020 
this had risen to 26%. While In part this is due to 
the growth of the OTC market in the country, with 
it forecast to grow by 7% year on year, this only 
tells part of the story. Indeed, in the way that in 
the Banking sector, jobs have been migrated to 
CEE, perhaps we are starti ng to see the same with 
digital roles in Pharmaceuti cals?

Equally the nature of the COVID-19 crisis has also 
meant that for digital marketers, it has been easier 
and faster to be onboarded than other areas, 
hence with the excepti on of in Switzerland, across 
the UK, Germany and France, digital vacancies 
are on the rise as a proporti on of the marketi ng 
department, as well as in total.

Finally, Ireland is worth menti oning due to both 
the fact it has also seen a signifi cant upti ck in 
acti vity for digital recruitment, (140% year on 
year) also because now with the UK leaving the 
EU it will be the fi ft h largest country for digital 
vacancies in the block, overtaking Italy.
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Analysis by Sector

When analysing digital vacancies by sector, we 

can see the dominance of the pharmaceuti cals 

companies, with them accounti ng for 83% of the 

total. However in a sign of the change happening 

in the industry, more and more vacancies are 

appearing in Biotechnology companies. 

As a result, in just one year, the share of vacancies 

in Biotechnology has increased from 8.4% to 13.8%. 

In contrast, the share of digital roles within CRO’s 

has remained unchanged at 3.3%. With that we 

can also see that the proporti on of marketi ng roles 

within Biotechnology has risen over the period as 

well, increasing from 8.9% in 2018 to 12.5% this 

year.

The other trend worth looking at is the proporti on 

of digital roles by sector. For context what we see 

is that in Pharmaceuti cals companies, 12.5% of 

marketi ng roles are for digital, which is up from 

10.1% in 2018. This is quite similar to what we see 

in Biotechnology, where in both 2018 and 2020, 

13.8% of the marketi ng roles were for digital. With 

Clinical Research organisati ons, the proporti on is 

lower, with 9% this year.

Looking forward, the impact of COVID-19 is hard to 

forecast. None the less, the immediate impact of 

the virus on society has been to accelerate the shift  

to buying habits online. As a result, campaigns that 

once may have been done over a diff erent medium, 

increasingly will be digital, hence we believe this 

functi on will conti nue to increase in its hiring going 

forward, especially in the pharmaceuti cals OTC 

space.
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Top 20 Companies

When reviewing the top twenty companies for 
digital vacancies, what is striking is the fact that for 
so many businesses, despite the COVID-19 crisis, 
recruiti ng has increased year on year. For example 
GSK, the top ranked company, has had an increase 
of 66% on 2019. Similarly, J&J are up 98%. In fact, 
of the top twenty recruiti ng companies, twelve 
have had a year on year increase in acti vity.

Consistent with the trends we have seen elsewhere, 
16 of the top 20 are Pharmaceuti cals companies, 
3 are biotechnology and IQVIA is the only CRO. 
Biogen is the top performing Biotech, where 
volumes are up over 400% for digital roles, year 
on year. Similarly IQVIA has also seen an explosive 
increase, with vacancies up 174% since last year.

American companies are the largest block, 
consti tuti ng six of the top twenty, equally not all 
have had an increase year on year. For example 
Merck & co and Pfi zer are both down 30% in digital 
vacancies.

German companies form the second largest block, 
with four of the top twenty, with Boehringer 
having the biggest year on year increase from this 
grouping, with acti vity up 71%. Bayer has had the 
most digital vacancies out of the german companies 
with vacancies increasing by 16%.

The two swiss giants also feature, equally in both 
cases, volumes are down on 2019. Novarti s with 
4% fewer vacancies than last year and Roche with 
14% less.

Finally, while the UK only has three companies in 
the top twenty, it is the only grouping where all 
companies have seen an increase year on year. 
Astrazeneca has seen an increase of 51% whilst 
Abcam is up 37%.
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Clinical Professionals is Europe’s leading life science staffi  ng business off ering outsourced soluti ons via Functi onal Service Provision 
(FSP) and traditi onal, high quality staffi  ng soluti ons. 95% of hiring managers rate Clinical Professionals as consistently superior 
in quality, speed of response, staff  retenti on and communicati on. In additi on to this, nine out of ten customers rate the company 
as their most trusted partner. Clinical Professionals have developed a highly comprehensive understanding of a broad range 
of specialist functi onal disciplines within the pharmaceuti cal industry. Our knowledge-base has its foundati ons in an unrivalled 
blend of industry experience combined with a commitment to investi ng in training and development. We have specialist teams 
dedicated to recruiti ng within the various pharmaceuti cal sectors for permanent, contract, interim, FSP and freelance vacancies. 
Clinical Professionals off er a variety of services for both candidates and clients, including our CP FSP model, off ering clients 
the opportunity to outsource the recruitment of a whole team whilst retaining control of the monitoring functi on in-house.

What we do:
Our Service Capabiliti es across all European Countries include:
• Conti ngency permanent recruitment
• Contract recruitment – freelance and PAYE via Clinical Professionals/Only Medics
• Search and selecti on permanent recruitment
• Specialist ‘project-based’ interims via Clinical Professionals/Only Medics
• FSP outsourced teams across Europe
• 2018 European Salary Survey to determine the salary and benefi ts for each sector of the UK Life Science industry.

For more informati on or to speak to one of our team please contact us on +44118 959 4990 or email 
info@clinicalprofessionals.co.uk

EU Offi  ce
5 Old Bailey, London, EC4M 7BA

t | +44 (0)207 822 1710

UK Offi  ce
33 Blagrave Street, Reading, Berkshire, RG1 1PW

t | +44 (0)118 959 4990

Vacancysoft  is a subscripti on-based data publisher for the Recruitment Industry.

Established in 2006, we now have thousands of subscribers worldwide, clients range from FTSE listed businesses to industry 
specialists, whereby we opti mise business development and client care.

Contains all the reports, along with other analysis we produce 
and are published to all relevant people in the recruitment 
industry. Register for our newslett er at 
vacancysoft.com/Newsletter

Then works with clients to provide bespoke soluti ons 
enabling greater insight on market trends enhancing strategy 
and planning. Contact us to fi nd out more at 
support@vacancysoft .com

Provides real-ti me updates of the latest vacancies being 
published on company websites, with every user having the 
ability to create their own personalised feed. Sign up for a free 
trial at vacancysoft.com/FreeTrial

Writt en in partnership with leading organisati ons in the 
recruitment industry providing unique analysis and insight 
on the latest trends and are frequently quoted in leading 
business media. Please email our support team at support@
vacancysoft .com if you have any specifi c questi ons regarding 
this report.

Recruitment Industry Insights Newslett er 

Business Intelligence Unit

Vacancy Tracker 

Market Reports
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About Vacancysoft Data
Every day Vacancysoft monitors careers centres 
on thousands of company websites, and gathers 
links where there is change. These links are then 
categorised automatically, and in the case of 

relevant content, by Vacancysoft staff.

vacancysoft.com




